
 

2017 Parent Club Survey and Report:  

Lets Talk DATA!!! 

Survey sent out February 9 2017 to all current 
leadership; parent programs uses this data to 
support and plan next steps for parent clubs 

54 leaders out of 95 emailed responded to survey = 51% but 
the reality : only 37 completed the survey = 35%  

Leadership Stats: 67% of president responded 
to survey– of the 54 respondents. 

 24% of respondents have served on the leadership 
board over 3 years  

 20% for 4 years  
 24% have served more than 4 years– keeping Fleet 

parents engaged or no one to turnover too?  
 Of the 54 of the respondents– 9% are new to their 

position 

Parent Club Membership remains steady! 

2016/2017                                                    2015/2016 

84% of responding parent 

clubs have by-laws, charter or 
constitution  in place!  

In 2015  only 65%                              
of Parent Clubs surveyed had                              

by-laws in place! 



78% have received the official mission 

statement and guidelines from AA Parent 
programs – good turnover transitions  

between leaders or do we need to                   
provide more guidance?                                              

1 requirement: contact EB to provide                 
updated leadership information 

53% of those survey have applied and 
received their non-profit 501 c 3                       
status = 25 of the 47 respondents 

47% have not applied! = 22 of the 47  

63% of the 43 respondents are not       
interested in receiving 501 c 3                         

guidelines!?!   

Did  you know we have a dedicated 501 c 3 
guru who will provide individual                               

parent club support ?                                                             
Talk with Kirk Michealson ‘78 today during 

Roundtable discussions! 

Naval Academy AWARD: launched June 2017; criteria and application sent to 
all leadership of parent clubs 

Survey data for Award:   

 50% of  respondents planned to apply ( 21 of 42 respondents)                                                    

 36% replied no              

 14 %  shared differing responses, available to discuss at conference 

In reality only  5% of parent clubs submitted award packages!   

We are re-evaluation many parts of this award process from the application requirement to 
the incentives to apply plus what is awarded?      

 special recognition levels  

 turning around a failing club  

 recognition levels by size,  

 unique communities  

 coverage of whole state. 

We want to recognize ALL the good works our parent clubs are doing in their communities 
and provide recognition through an award program? Please participate in this roundtable 
discussion to provide feedback and ideas  to Elizabeth B. If you are more comfortable send-
ing you feedback by email please do so: Elizabeth.beedenbender@usna.com  

 

mailto:elizabeth.beedenbender@usna.com


Survey Responses from Best Practices ~ Brag Time ~ Challenges 

Best Practices:                                                                                                                                                                                               
South Carolina: Debby Baynes & Kim Bannister: grew membership from 10% to 35% - saving the parent club from extinction! 
We saved the club from extinction! By sharing the role of President, Debby and I have worked together and brought the club 
back to life. We didn't know each other prior to last year, so communication between us has been very frequent in texts, 
phone calls, and emails to get the work of the club going.  

Northern VA:  We established incentives for new plebe families joining with a 4 year membership paid in full (embroidered 
bag). This increased new plebe family 4 year paid memberships by about 20%. Our Plebe Welcome Aboard picnic and info 
session, and our club sponsored Welcome tailgate at the first home football game (100+ attendees at the last one!) continue 
to be a huge hits with our new plebe families and current members.  

Northern CA: 1) We have 2 all club meetings a year - spring and fall. These include food, info breakout sessions and usually a 
speaker. We coordinate 2 of our club board meetings around these events as well. 2) We keep an up to date website and Fa-
cebook page. We publish all upcoming events and information there. 3) We have an up to date database of current and alum-
ni club members and families. We update it regularly. We use it for sending emails for events and activities.  

Central FL: Back to Brigade Bash, 2 Care Packages, Dinner at Dahlgren for our Mids, Birthday and final exam gift cards. 

BRAG & future plans:                                                                                                                                                                          
Central PA: Be more visible to our members: Participate in I Day picnic. Organize a tailgate or two for Football games next 
fall. Find a service project for the parents in our local area to participate in that would benefit a military organization.. I'm 
looking into the Travis Manion foundation and a service project in mid April. Increase and maintain our current membership.  

Northern VA: We're establishing an alumni parent group, like the current class lists of families we keep. We have had a few 
alumni parents express interest in continuing to join us for events, so we 're looking at this as a way to keep them involved.  

Washington: We did just finish the By law update and filed for 501c3. Many parents gave of their time and talents to fill in for 
gaps and needs to keep events strong this past year. This next year's plan is to transition smoothly and continue strong. I think 
some may have thought the club would have fallen apart with the leadership change, but it has not and many have participat-
ed.  

Missouri-Kansas: We are joining together with the USAFA Parents Club to hold a high-end golf tournament, dinner and auc-
tion on May The goal of this event is to raise money for the All Academy Ball to benefit both clubs when it is their turn to host. 
(West Point club declined to participate.)  

North Texas: Transfer to Alumni Assn free WordPress site, Decide upon non-Profit status, Plan visits for club families to local 
Naval Air Station Fort Worth, Have a booth at NAS air show to promote USNA, Have a booth in congressional service academy 
info sessions to explain Parents Club to prospective families, Have parent teams in the 9/11 Stair Climb and Dallas Memorial 
March to benefit first responders and veterans families.  

Challenges:                                                                                                                                                                                                 
South Carolina:  The biggest challenge continues to be finding out who the Midshipman Candidates are and how to reach 
them! We want to include everyone, but we need that information in advance.  

Colorado: Just getting decent contact info for a lot of our Mids. Sometimes it is like pulling teeth to get the right address to 
send them gift cards or cookies or pizza or something! It would be nice if USNA would allow the club to sign a FERPA waiver 
or whatever waiver just to get the PO Boxes or email addresses or something. It can be frustrating when you're trying to do 
something nice for folks and it's almost like they don't want you to do something nice for them!  

Northern CA: We lost our major fundraiser during the October SF Fleet Week due to construction at our picnic area on Treas-
ure Island. This set our club back ~$5K which will impact us in 2017.  2) We are noticing that with the increased availability of 
information for incoming Mids. and families that one of our club's main purposes of serving as a point of communication is 
diminishing. We will be looking at new ways to increase engagement with our families and Mids.  

Washington: Change in longstanding leadership was needed. Parent Club membership was at an all time low with the Class 
of 2019. Change in leadership style. Reestablished relationship with BGO and Alumni locally. Needed new By Laws and 501c3. 
New Web site, FB page, and email were established.  


